Use of Data to Support Organizational Communication
With innovation and the emergence of new technologies, business communication is taking a new approach to digital communication. Technological innovations have led to the emergence of new communication technologies, creating a new business context, shaping business interactions, business meanings, discourse, and language (Darics, 2015). For example, companies have now adopted using social media in corporate communication. Starbucks has a mobile app that provides customers with personalized recommendations such as recommendations for food and drinks based on the time of order, what the weather is when the customer is ordering, and the customer's previous order.  
Costco Wholesale is a retail shop that is using information systems to improve its organization's communication. Costco Wholesale collects information such as identification information, contact information, demographic information, and payment information from a person upon accessing the company's mobile application and website ("Costco wholesale corporation your privacy rights, "2020). Costco uses this information to improve marketing communication. The company communicates about new products and services, promotions the company offers, and upcoming events.  
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